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Introduction

|l f youbre reading this ebook, chances

either a marketing professional or a business
owner who understands the importance of
internet marketing today. Y ou 6get o t hat

traditional marketing methods are becoming
both ineffective and expensive, and you know
"9 cl

that by neglecting to market your business on !I
the web, vyoudre missi ..he
business results that an effective internet

marketing strategy can afford.

Whether your business is just getting started with internet marketing or you just
want to brush up on the basics, this ebook can serve as your essential guide to
setting up and implementing a successful internet marketing strategy, step by
step.

From establishing your initial keyword strategy to leveraging social media to
promote content online all the way through to analyzing and refining your
strategies, this comprehensive internet marketing ebook will guide you through
every essential step you should be taking to effectively market your business on
the web, wh et h eare cogmpany) a ehimaey swedp,t awailor, or a
marketing agency, to name a few.
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Step One: Create a Keyword Strategy

If you wanted to boil internet marketing down to single starting point, keywords
are it.

What is a Keyword?

A keyword is a word or phrase that a person enters into a search engine like
Google and Bing or a social media site like Facebook, Twitter, or LinkedIn.

GO Ugle ‘ internet marketing Search

About 271,000,000 results (0.31 seconds) Advanced search

Why Build a Keyword Strategy?

More and more consumers are finding businesses online through search engines.
How do they find them? By using keywords! Fortunately, you can take advantage
of this consumer habit by optimizing your website around the keywords that are
relevant to your business and which keywords consumers are using to find you
online. This will increase your chances of getting found by people searching with
those keywords, which will drive more and better quality traffic to your businesso
website.

Whi | e it 0 sknod iefadtly whicth keyworas will get the most relevant
people to find your business, there are ways to determine the popularity and
competitiveness of certain keywords. You can also test and analyze how effective
different keywords are in drawing visitors to your site.

As a business professional, you should make sure the right people are finding
your business online. In this section, you will learn how to define which keywords
will maximize your potential to draw in relevant traffic from search engines.

Keyword research is an ongoing process that should be followed closely. It gives
valuable insight in terms of industry trends and product demand. Comprehensive
keyword research can help a business grow its organic traffic and save you from
spending money on pay-per-click (PPC) campaigns such as Google AdWords.

How to Create a Keyword Strategy
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1. Create a list of 3-5 keywords relevant to your business.

Think | i ke youdr e usomeane dedrohingldor your prododt with a
search engine. For small- and medium-sized businesses, your keywords are not
your brand name. Instead, think of words and short phrases that get to the core of
what your product or service is about.

2. Choose keywords based on difficulty and relevance.

Z;",.-; . -G S8 SN0 The keywords you choose should be
N R o No-ut  based on difficulty and relevance.
. - S o8 O e ‘ N Aok
s e et oo
. 2. x Some very general words such as
?‘i:-:sr:‘u".:‘ r:""‘r':.’ o &:«‘ e S e y g
‘;?“ PR et e b . < . H A 1 b
“:,ﬁ;if;»«i;::‘&eﬁxﬁm o :';';:‘f" Amar ket inwsdi n@ers s @
o, we 99 Wesws  competitive, making it harder to rank
abb’ (8 e S gur M/h‘ . .
‘:‘{‘;”‘:\m sy o TS well for them in search engine
» P o o |
"2«:3:,‘\;‘:",,‘:;:‘:“’ ';:'61 results. If you are a small- or
: ‘ - . -
A e = 5 medium-sized business, you
.‘;:: —— -
e % -

probably want to choose less
competitive keywords, more specifically related to your business (these are
commonly referred to as long tail keywords). The greater the volume of searches
on a keyword, the more competitive it is. There are a number of different tools
you can use to determine the competitiveness of a specific keyword as well as
suggest and help you brainstorm new keyword ideas. These tools include the
Google Keyword Tool o r HubSpotds Suggest Keywo
Keyword Grader tool.

Another important factor for picking keywords is their relevance to your business.
While some obscure terms might be easy to rank for, they might not be relevant
to your business.

You should find a balance between relevance and difficulty. Choose about 5
keywords that match your business well.

Note that these keywords do not have to be perfect at first. You can try out
different ones to see which work best for you. This will be discussed more in the
0Anal Reime S& r at segtione(Step Eight).

3. Design and optimize your website around your keywords.

r ds
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Now t hatchogenyduvkeywords, you should incorporate them into your
website. We will talk more about this in the upcoming section on website
optimization (Step Two).

Additional Keyword Tips:

For more helpful information about choosing keywords, check out Hub Spot 6s
Keyword Tips.
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Step Two: Optimize Your Website

Now th a't y ochioéen eyour
keywords, you can increase your
website's chances of ranking for
those keywords. Search engine
optimization (SEO) is about doing
just that!

In order to get found, you should
aim to be on the first page or in
the first few search engine results
pages for your keywords.

Google suggests that you design your website for visitors, and not for search
engines. While you should keep this principle in mind, it is worthwhile to learn a
bit more about SEO in order to better optimize your site.

What You Should Know About SEO

SEO can be divided into two separate categories: on-page SEO and off-page
SEO.

On-page SEO refers to how well your website's content is presented to search
engines. This can often be improved immediately.

Off-page SEO refers to your siteds over alweb, whiehuis
determined by what other websites say about your site. This can take time to
improve.

Even though on-page SEO accounts for only about 25% of how search engines
score and r ank swaorth tackling fivss $incesit cani be émproved
quickly.

Test Your SEO With WebsiteGrader.com

To find out how well optimized your websiteis, run it through
tool, Website Grader. This tool will analyze your website and provide you with an
overall score between 0 and 100. The higher the score, the more SEO-effective it
is. These scores are based on a percentile scale, meaning that if you scored a

horityo

HubSpot o
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54, your website has scored better than 54% of the more than 3.5 million
websites that Website Grader has analyzed. For on-page optimization, the most
relevant part of this report is Part Il: Optimize.

Do not be discouraged if your SEO score is a little low. If this is the case, you can
probably get your website back in the game with only a little bit of work on your
on-page SEO.

1. Page Title

Page titles are one of the most important on-page SEO factors. Page titles are
the text you see at the top of your browser window when viewing a web page.
They are also the title of a page that is presented in search engines.

Page titles can be found and edited in your site's HTML. The text that is
surrounded with the <title> tag is your page's title.

The following are a few guidelines for coming up with effective page titles:

=

Include keywords.

1 Make it fewer than 70 characters long. Longer page titles will not be seen
in your web browser or in Google search results. If you make the page title
too long, it will also dilute the importance of the keywords mentioned.

1 Put keywords as close to the beginning of the title as possible.
1 Make it readable for site visitors.

1 Include your company name at the end of the page title, unless you are a
big brand and people search for you through your brand name.

1 Use different page titles for each page. Each page is an opportunity to
target different keywords.

2. Meta Description

Meta data is an often overlooked opportunity to attract visitors from search.
Interestingly, it does not directly influence search engine rankings. Nevertheless,
it is a good practice to include keywords in your meta description.
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Meta data is the text seen as the description of a site in Google search. These
words attract a searcherods attention
relevant to the searcher. For this reason, including keywords in your meta
description can draw in visitors, even though it does not affect search engine
rankings.

The meta description is not something that is visible on your web page. The short
summary of the web page, which is usually included at the top of the pages
source code in a <meta description> tag is not used by the search engines for
any SEO purposes. What the meta description is used for is to provide the
searcher with a short description of the page (<150 characters to be exact)
beneath each result. In fact, if a meta description is not included in the source
code, then the search engine will usually display part of the content from the page
in its place. Since the meta description is not as well understood as other page
elements, there are some very common mistakes people make when creating
their websites.

3. Headings
H U bs@t What is HubSpot? | Case Studies | Marketing Resources | AboutUs | Demo
Marketing Webinars Marketmg Resources @ Heading

Marketing Hubs
Inbound Marketing Communities FEATURED KIT FEATURED DATA FEATURED eBOOK

The Modern Marketing 100 Awesome Charts How to Meniter Social
Team Kit and Graphs Media in 10 Minutes a Day

Inbound Marketing University

Marketing Whitepapers & eBooks
Marketing Kits

Inbound Marketing Blog

Marketing Videos

If a piece of text appears larger or more prominent than the other text on a page,
it's probably part of a heading. You can verify this by checking the HTML code of
your website, and seeing if that text has an <h1>, <h2>, or <h3> tag surrounding
it. Ask a developer to help you check this. Text in the headings is more likely to
be read by search engines as keywords than text in the rest of the page. For this
reason, it is good to include keywords in your headings whenever possible. <h1>
tags give the text more weight as keywords than <h2> tags, and <h2> tags have
more weight than <h3> tags. While <h4> and <h5> tags do exist, their influence
on keywords is virtually the same as that of regular text. Including too many
headings dilutes the importance of keywords in other headings, so we
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recommend using the <h1> tag only once. If the page is text-heavy like a blog
post, then feel free to throw in a few <h2> or <h3> tags as paragraph titles.

4. Cascading Style Sheets (CSS)

HTML is the back-end code of your website that search engines read. Search
engines extract relevant information from your HTML, such as keywords.

CSS, on the other hand, holds a template for the layout of your page. In the CSS,
you define how headings, links, and other visual elements of the text should look.

The takeaway here is simple: use CSS. Putting layout-related information in your
HTML can dilute the relevance of the HTML text, which is what you want search
engines to read.

5. Images

Images on a web page can certainly enhance user

experience. However, when inserting images into
your website, you should keep in mind the III
following: |

T Dondt us e cassnalyg Mose pietures
means your page will take longer to load. Alt text
This has a negative |mp§ct bot.h .on.user internet marketing b
experience and search engine optimization.

Float image c/ick io

1 Associate text with pictures. Search engines select
do not o6readd images; tbhey .gad only tex
ALT text is an HTML attribute you can add to
your picture so search engines replace the

image with some associated text.

Mone

1 Include keywords in your image file name. This will help you draw in
relevant traffic from image searches. Separate different keywords in the file
name with a dash (-).

6. Domain Info

Search engine rankings favor sites that are registered for a longer period of time.
Longer domain registrations indicate a commitment to the site and mean the site
has a lower chance of being considered to be spam. Extend your website
registration for $10-20 a year for an SEO boost.
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7. MOZ Rank

MOZ Rank is a general measure of how much online authority your site has. A
higher MOZ rank is better. Note that MOZ Rank factors in both on-page and off-
page SEO. Improving your on-page SEO may help improve your rank, but there
is much more you can do to improve it. Don't worry, we will get to all this.

8. Google Crawl Date

When Google crawls your site, it updates the information related to it, such as
your keywords and other SEO factors. Therefore, you want Google to crawl your
site as often as possible.

The best thing you can do to make Google crawl your site more frequently is to
regularly produce fresh content and publish it on your website.  We 6 | | c
more detail in Step Three.

9. URL Structure

The URL of a web page is its web address. For example, HubSpot's blog has a
URL of http://blog.hubspot.com. The URL structure of a website is about how the
different URLs connect with each other.

Unfortunately, improving your URL structure is one of the more difficult aspects of
on-page website optimization. The methods of fixing these issues depend entirely
on the back-end parts of your website, such as your content management system
or programming framework. Nevertheless, if you have a competent developer by
your side, having him or her tackle these issues can significantly improve your
SEO. Your best approach might be to hand your developer the following list.

Principles of Good URL Structure:

1 Apply a 301 redirect where required. A 301 redirect forwards an old URL to
a new one after it changes. Make sure you do this if you change the URL
of a page on your site. A common mistake is not applying a 301 redirect
between yoursite.com and www.yoursite.com. This can be quite a problem
from an SEO standpoint, because search engines will give separate credit
to both versions of your site.

1 Avoid pages with deeply nested URLs. Here is an example of what a
deeply nested URL would look like:
http://lyoursite.com/about/management/contact/phone.  Deeply  nested

over
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pages will get less SEO credit. You can fix this problem by improving your
overall site design.

1 Include keywords in your URLs. If you've already purchased your main
URL, then don't worry about buying a new one just for this sake. But you
can clean the URLs of your interior pages to include keywords and not look
like gibberish.

1 For your internal page URLSs, separate individual keywords with dashes (-).
For example: http://hubspot.com/marketing-resources/ is a good URL that
captures 'marketing’ and 'resources' as keywords.

Create static URLs, not dynamic ones. This means that the URL for one of your
pages should be the same, no matter what. Check if you see different URLs for
the same page in your website. If there are, you can look into how to create static
URLs with your web server software. Do a Google search on "create static URL"
+ (name of your server software).

Af ter reading this, you might t hink,
keywords all over my page helps me rank for them, | should just fill my page with
these keywords."

I'm afraid it's not that easy. Apart from leading to a bad experience for site
visitors, search engines are smart enough to detect these behaviors. Trying to
'trick’ search engines is not a good SEO strategy, and sacrificing readability for
SEO is not a good idea either.

So if on-page SEO accounts for 25% of your
overall search engine ranking, what makes up the
remaining 75%? As we mentioned before, off-
page SEO is based on the authority of your
website, or what other

Simply put, websites with better or higher authority
will rank better than websites with lower authority.

One of the main influencers on a w e b sauthortydisinbound links. If another
website links to your website or a page on your website (like a blog article), that is
called an inbound link. More inbound links is better, and more inbound links from
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websitebs with high amubetteothanthat(e.¢.areimbguedl ves 1 s e
link from The New York Times website is much more valuable than an inbound
link from a low-trafficked blog with a small readership).

So whatodéos the best way to attract more inbour
call it)? Through content creation! Creating valuable, remarkable content that
other websites will naturally want to link to in their own content is a great way to

increase your websiteds inbound | inks. Il n add
of attracting inbound links by sharing your content in social media and optimizing
it for search results so it can easily be fou

in Step Three of this ebook and social media promotion in Step Four.

For more tips on search engine optimization, check out the resources in
Hu b S p SearohsEngine Optimization Marketing Hub.
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Step Three: Create Blog & Other
Content

Blogging platforms like HubSpot,
WordPress and Blogger have
made publishing content on the
web easier than ever. Now that
you have developed a clear -
understanding of your businesso
keywords and optimized your
website for search engines, your
next step should be to attract
more visitors. Blogging and
creating other content like
ebooks and webinars are powerful ways to help more of the right people discover
your business online.

How to Think About Business Blogging

When thinking about blogging, take off your hat as a business owner or marketing
manager and instead try to think like a magazine publisher. The goal of your
business blog should be to publish articles that are not promotional but instead
share industry expertise, much in the way a column or an article in an industry
magazine would.

Think about what you are writing and the words you are using. Don't use industry
jargon that only you and your employees would understand. Just as you did when
brainstorming keywords, think of the words your customers would use to describe
your business and use those keywords in your blog posts. Section One of this
ebook should serve as a helpful guide for the types of terms to include in your
blog posts.

Getting Set Up With Blogging

While writing content that is interesting to your prospective customers is
important, you first need a way to publish that content online. There are many
paid and free tools available that provide a way to let you easily publish content
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online. When selecting a blogging platform, take a few things into consideration.
The most important thing you can do when you first start blogging is to make sure
your blog is a section of your business website. Without a blog, a website is kind
of like a brochure that doesn't change often. A blog makes your website more
dynamic by automatically injecting new content every time a blog article is
published. Search engines reward higher rankings to websites that consistently
add fresh content, and these higher rankings translate into new visitors and leads
for your business.

=™ While it is important that your blogging
::i@s:_?fsww - ‘I‘fj’_d"‘i’j_‘lm_f"gig software be easy to use, it is more important
o g e that the content you create be interesting. If

you are looking for a blogging platform for
your business, some options include
HubSpot, WordPress, TypePad, Drupal,
Posterous.

These platforms all offer a content
management system (CMS) that allows you
to easily add content to your blog, without
needing to know any HTML code. This
T enables you to quickly update your site with
industry news or other timely information, without having to wait for a webmaster
to post your changes.

A well-constructed blog post should include several key components:

1 An Attention-Grabbing Article Title: Because your bl og
the first t hing peopl e wildl see, [
indicates what the article is about, is concise, keyword-rich (because the
header tag is the most important for SEO), and attention grabbing.

1 Well Written & Formatted Text: The body of your article should be well-
written and formatted in a way that makes it easy to read. Consider using
header tags and bulleted lists to break up the content into sections.
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1 Images/Videos: Relevant multimedia content can make a blog article
more memorable and fun to read. It also helps to break up text to make it
more pleasing to the eye.

1 Links: Include in-text links to relevant content. These can also point to
l andi ng pages (whi ch we o1 | di scu
generate more leads for your content.

1 Call-to-Action: Each and every blog article you publish should include a
relevant call-to-action at the bottom of the article to help boost lead
generation (again, will discuss this is more depth in Step Five of this
ebook).

Deciding What to Blog About

Most business blogs start with a
purpose. What are you trying to
educate your industry and potential
customers about? This education is not
about your product, but instead about
common industry issues and the
problems your potential customers face
and that your product or service helps
to solve. A great way to start blogging is to think about the 10 most common
guestions you get asked by prospective new customers. Take each one of those
guestions and write a short article explaining an answer. Do this once a week for
10 weeks and you have the strong foundation for a successful blog. Once those
first 10 weeks are over, check out this list of additional ideas to keep your
business blog packed with interesting content. Remember to let your expertise
and passion shine through your blog content and keep some of these business
blog best practices in the back of your mind.

Convert Blog Visitors Into Leads

In Step Five, you will learn how to create landing pages and calls-to-action
(CTAS) to help drive more potential customers for your business. It is important to
remember that your business blog is an important platform to use these
conversion opportunities. Create a call-to-action of some type at the end of each
blog post. These CTAs work best if the offer is closely related to the subject
matter of the blog post. Additionally, you can place image-based CTAs in the
sidebar of your blog as a secondary way to convert more visitors into leads.

S

S
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These calls-to-action should link directly to a landing page that provides

downloadable access to a more in-depth learning experience such as an ebook

or webinar upon the completion of a lead generation form. We 6 | | di scuss CTA:
and Landing Pages in more depth in Step Five.

For additional information on converting blog visitors to leads, read this post on
blogging lead generation.

While itdbs a great place to start, bl og conte
be creating. Consider producing longer-form content items like ebooks,

whitepapers, or research reports than can be used as lead generation offers for

your calls-to-action. Also consider non-text based offers such as how-to videos,

webinars, slideshows, etc.

For more tips on business blogging and content cre at i on, check out Hu b ¢
Business Blog Marketing Hub.
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Step Four: Promote Content &
Participate in Social Media

Social media is generating a
lot of buzz right now
amongst marketers and
business owners. Marketers
who can leverage social
media to help distribute
business content and
increase the overall
community of advocates for
their business can
experience significant

growth. Social media allows your customers and potential customers to
communicate directly with you and your employees online, and it allows

interesting content to spread quickly.

While new social media tools launch every day, most businesses really only need

to focus on the major players: Twitter, Facebook, and LinkedIn.

Monitoring Social Media

An important part of leveraging social media for business is to understand what
conversations are happening online related to your industry and recognizing
where you should respond. Here are some great tools you can use to easily

monitor your business and industry mentions in social media:

1 Google Alerts: Set up multiple Google Alerts for your company, brand,
products, leaders, industry terms, etc. The alerts will get delivered directly
to your email inbox at the frequency you indicate (e.g. daily or as they
happen) and is a great way to help you track mentions of your brand and

relevant keywords on the web on news sites, in blogs, etc.

1 Twitter: Monitor mentions of your brand on Twitter with tools like Twitter
Search or HootSuite. CoTweet is also a great tool to help manage multiple

HubSpt
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users on a corporate Twitter account and allows you to assign particular
tweets to the appropriate team member for follow-up.

1 Google Reader and RSS Feeds: Set up RSS feeds in Google Reader of
searches of your brand or industry keywords in other popular social media
sites such as Flickr, Digg, Delicious, etc. Scan the results in your reader
daily for mentions.

1 Facebook Insights: Stay on top of and participate in discussions
occurring on your companyods Facebook Fan I

Facebook I nsights Dashboard (found in the
your page as an admin) to show you stats such as fan growth and page
views to gauge your pagebdbs interaction and

Getting Started With Twitter for Business
f Twitter is a social network on which users share short,
\ 140-character messages with each other. Users "follow"
or subscribe to each other and can receive messages
from each other via multiple technology devices
including desktop computers, smart phones, and text
messages. As mentioned previously, for business, it is
\ ‘ best to use Twitt erlwider Searche sear ch
to search for your business, competitors, and industry
mentions on Twitter. Understanding how and if people are talking about your
business and industry will give you enough information to determine if you should
invest the time to start and manage a Twitter account for your business.

If you decide that Twitter is right for your business, you can visit Twitter.com to
sign up for a free account. Here are a few tips for setting up a business Twitter
account:

1 Use the name of you business as your Twitter username.

1 Use your business logo or a picture of the person managing the account
as the profile image for the account.

1 Create a custom Twitter background that provides additional information
about your business.

1 Use Advanced Twitter Search to help determine industry influencers and
potential customers that your business should follow.
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For more tips on how to use Twitter
we b i rmHaw to Usé Twitter for Marketing & PR. ©

With more than 500 million users, Facebook has become the major player in the
social media industry. Facebook can serve as a powerful platform for building a
community of advocates for your business to help increase word-of-mouth
marketing. The first step in leveraging Facebook for business is to set up a
business page. Watch this video for a step-by-step guide to creating a Facebook
business page.

For more in-depth information about how to use Facebook for business, check
out HubSpot d6s c¢ o mbdwitonsenFacebook foeBusinesk., 0

The social network businesspeople may be most familiar with is LinkedIn. This
network of over 101 million business users and more than 1 million business
profile pages can be an important resource. To get started using LinkedIn for your
business, it is best to set up and complete a personal profile for yourself as well
as a company profile for your business. When setting up these profiles,
remember to include all important information such as your website and blog
URLs. Additionally, it is important to take the time to make the descriptions for
you and your business interesting to read and an accurate reflection of your
experience, knowledge, and passion.

LinkedIn Groups

Once you have created profiles, LinkedIin has two major features that are of
particular use to businesses and their employees. The first feature you should
examine is the Groups feature. The Groups feature allows LinkedIn users to
create and participate in discussions around a topic within LinkedIn. Groups can
be a great way to make potential business connections, but can also be a great
place to share relevant blog content.

LinkedIn Answers

The second feature, LinkedIn Answers, allows you to find people publicly stating
they have a specific problem or need that your product or service would solve.
Identifying these questions and responding with a resources or a blog article of

yoursthatanswer s t hat personds need can offer
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your business. Ultimately, you can generate high-quality traffic to your blog from
LinkedIn Answers, and get some really qualified leads as well.

For more information about howtouseLin ked |l n f or busi ness, acces.
f ree elearningLinketln From the Experts. 0
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